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INTRODUCTION 

This Regional Supplement has been prepared to report on regionally implemented 
activities complying with portions of the Municipal Regional Stormwater Permit (MRP), 
issued to 76 municipalities and special districts (Permittees) by the San Francisco Bay 
Regional Water Quality Control Board (Water Board).  The Regional Supplement covers 
training and outreach activities related to the following MRP provisions: 

• Provision C.5.d., Control of Mobile Sources, 
• Provision C.7.b., Advertising Campaign, 
• Provision C.7.c., Media Relations – Use of Free Media,  
• Provision C.7.d., Stormwater Point of Contact, and 
• Provision C.9.h.i., Point of Purchase Outreach.   

 
These regionally implemented activities are conducted under the auspices of the Bay 
Area Stormwater Management Agencies Association (BASMAA), a 501(c)(3) non-profit 
organization comprised of the municipal stormwater programs in the San Francisco Bay 
Area.  Most of the 2010 annual reporting requirements of the specific MRP Provisions 
covered in this Supplement are completely met by BASMAA Regional Project activities, 
except where otherwise noted.  Scopes, budgets and contracting or in-kind project 
implementation mechanisms for BASMAA Regional Projects follow BASMAA’s 
Operational Policies and Procedures as approved by the BASMAA Board of Directors.  
MRP Permittees, through their program representatives on the Board of Directors and its 
subcommittees, collaboratively authorize and participate in BASMAA Regional Projects 
or Regional Tasks.  Regional Project costs are shared by either all BASMAA members or 
among those Phase I programs that are subject to the MRP. 

Training 

C.5.d.	   Control	  of	  Mobile	  Sources	  
This provision requires Permittees to develop and implement a program to reduce the 
discharge of pollutants from mobile businesses, including development and 
implementation of minimum standards and BMPs, and outreach to mobile businesses.  
BASMAA’s long-standing Surface Cleaner Training and Recognition program addresses 
these aspects of the provision by focusing on the most common type of outdoor 
cleaning – cleaning of flat surfaces like sidewalks, plazas, parking areas, and buildings.  
Individual Permittees address the inspection and enforcement aspects of the provision. 
 
Previously, BASMAA, the Regional Water Board, and mobile businesses jointly 
developed best management practices.  The BMPs were packaged and delivered in 
training materials (e.g., Pollution from Surface Cleaning folder), and via workshops and 
training videos.  The folder and the training video have since been translated into 
Spanish.  Cleaners that take the training and a self-quiz are designated by BASMAA as 
Recognized Surface Cleaners.  BASMAA also created and provides marketing materials 
for use by Recognized Surface Cleaners.  Previously, BASMAA converted the delivery 
mechanism to being online so that mobile businesses would have on-demand access 
to the materials and the training.  BASMAA continues to maintain the Surface Cleaner 

http://www.basmaa.org/Training.aspx
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Training and Recognition program.  Cleaners can use the website to get trained and 
recognized for the first time or renew their training and recognition, as required 
annually.  Recognized cleaners can also download marketing materials from the 
website.  Potential customers, including Permittees can use the site to verify the 
recognition status of any cleaner, as can municipal inspectors.  For FY 10-11, BASMAA is 
planning to add materials and training for additional mobile business types to the 
Surface Cleaner Training and Recognition program. 

Public Information and Outreach 

C.7.b.	   Advertising	  Campaign	  
This provision requires Permittees to participate in or contribute to advertising 
campaigns on trash/litter in waterways and pesticides with the goal of significantly 
increasing overall awareness of stormwater runoff pollution prevention messages and 
behavior changes in target audience.  There is no Annual Reporting requirement until 
after a pre-campaign survey has been conducted, which is planned for FY 10-11.  
Nevertheless, the Permittees conducted the following in FY 09-10 in preparation for 
conducting a regional advertising campaign. 
 
Through the BASMAA Public Information / Participation (PI/P) Committee, Permittees 
decided in December 2009, shortly after the MRP took effect, to take a broader view of 
some of its regional tasks (e.g., Regional Advertising Campaign, Regional Media 
Relations, Our Water, Our World program) to ensure that work on individual MRP 
provisions was coordinated and part of an overall strategy.  The broader strategy will 
include all audiences related to the MRP provisions and ways of reaching them (e.g., 
advertising, media relations, schools outreach, events).  Although the scope of the 
strategy will be broad, the level of stormwater agency (regional, areawide program, 
city) implementing each part will vary (i.e., each part will not be implemented via 
BASMAA).  The strategy will be multi-year and also include recommendations for 
creative, media placement, media relations, partnerships, and evaluation.  During the 
remaining portion of FY 09-10, the PI/P Committee developed and released a Request 
for Qualifications, and interviewed and selected a firm to develop a Regional Outreach 
Strategic Plan. 

C.7.c.	   Media	  Relations	  –	  Use	  of	  Free	  Media	  
This provision requires Permittees to participate in or contribute to a media relations 
campaign. Maximize use of free media/media coverage with the objective of 
significantly increasing the overall awareness of stormwater pollution prevention 
messages and associated behavior change in target audiences, and to achieve public 
goals.  The Annual Reporting requirement includes providing the details of each media 
pitch, such as the medium, date, and content of the pitch.  BASMAA agreed to 
conduct a regional project in the last quarter of FY 09-10 to assist Permittees in 
complying with this provision.  The BASMAA Regional Media Relations project made 
three pitches – pesticides, car washing, and litter–specifically plastic bags in FY 09-10 
(see attached Media Relations Program report for details). 

http://www.basmaa.org/Training.aspx
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C.7.d.	   Stormwater	  Point	  of	  Contact	  
This provision requires Permittees to individually or collectively create and maintain a 
point of contact, e.g., phone number or website, to provide the public with information 
on watershed characteristics and stormwater pollution prevention alternatives.  The 
2010 Annual Reporting requirement includes discussing how the points of contact are 
publicized and maintained.  Through the BASMAA PI/P Committee, Permittees decided 
BASMAA could assist with this provision by enhancing the regional website: BayWise.org 
to list or link to member programs’ lists of points of contact and contact information for 
the stormwater agencies in the Bay Area.  Permittees were polled for stormwater 
contact information, and the information was posted on BayWise.org. 

Pesticides Toxicity Control 

C.9.h.i.	   Point	  of	  Purchase	  Outreach	  
This provision requires Permittees to: 
• Conduct outreach to consumers at the point of purchase; 
• Provide targeted information on proper pesticide use and disposal, potential 

adverse impacts on water quality, and less toxic methods of pest prevention and 
control; and 

• Participate in and provide resources for the “Our Water, Our World” program or a 
functionally equivalent pesticide use reduction outreach program. 

 
The Annual Reporting requirement allows Permittees who participate in a regional effort 
to comply with C.9.h.i. to reference a report that summarizes these actions.  Below is a 
report of activities and accomplishments of the Our Water, Our World program for FY 
09-10. 
 
• Coordinated program implementation with major chains Home Depot, Orchard 

Supply Hardware, and Ace Hardware National.  OSH reported ”natural 
insecticides” sales up 8.5% compared to previous year.  Home Depot increased 
their less toxic offerings 17.2%. 

 
• Coordinated master print run of the following: fact sheets, shelf talkers, literature 

rack signage, banner, beneficial bug brochure, business card, magnet, Pest or Pal 
activity guide for kids, pocket guide, and Pests Bugging You? booklet. 

 
• Updated less-toxic Product Lists: Master – by brand name version; by pest version, 

and OSH and Home Depot-specific lists/labels. 
 
• Maintained Our Water, Our World website. 

 
• Provided Ask-the-Expert service. 

 
• Provided and staffed exhibitor booths 

• Excel Gardens Dealer Show (August 2009) 
• Ace Hardware National Show (October 2009) (see attached photo) 

http://www.baywise.org/AboutBayWiseorg.aspx
http://www.ourwaterourworld.org/
http://www.ourwaterourworld.org/AskOurExpert/tabid/103/Default.aspx
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• L&L Dealer Show (October 2009) 
• NorCal trade show (February 2010) 

 
• Provided on-call assistance (e.g., display set-up, training, IPM materials review) to 

specific stores (e.g., OSH, Walgreens). 
 
• Provided print advertising and article – Green Zebra guide.  

 
• Provided print advertising – Bay Nature magazine; Bringing Back the Natives 

Garden Tour’s garden guide; OSH weekly fliers, including 10 year anniversary ad 
(attached) 

 
• Provided assistance to supplier Excel Garden Products to identify all their less toxic 

products and to include mention of Our Water, Our World in their catalog 
(attached).  That catalog is now available online so all their customers and 
representatives can continue to access the current and new less toxic products. 

 
• Mentioned in articles by others: Sunset magazine (attached); San Francisco 

Chronicle; and Edible East Bay (attached) 
 
• Made presentations 

• Excel Gardens Dealer Show (August 2009) – Keynote address 
• Urban Pesticide Committee (September 2009) 

 

http://www.thegreenzebra.org/
http://www.baynature.org/
http://www.sfgate.com/cgi-bin/article.cgi?f=/c/a/2010/02/26/HOFJ1BVESD.DTL&type=homeandgarden


BAY AREA STORMWATER MANAGEMENT AGENCIES ASSOCIATON 
Media Relations Program 
March ‒ June 2010 

 
Final Report Submitted by 

O’Rorke Inc. 
	  
	  
Overview	  
O’Rorke	  Inc.	  was	  hired	  by	  the	  Bay	  Area	  Stormwater	  Management	  Agencies’	  
Association	  to	  conduct	  three	  media	  pitches	  to	  satisfy	  media	  relations	  work	  as	  
outlined	  in	  the	  MRP.	  	  
	  
O’Rorke	  participated	  in	  meetings	  with	  the	  PIP	  committee	  to	  determine	  the	  pitch	  
topics	  and	  then	  developed	  strategies	  for	  each	  working	  closely	  with	  project	  manager,	  
Sharon	  Gosselin.	  
	  
The	  three	  pitch	  topics	  were:	  
	  
•	   pesticides	  
•	   car	  washing	  	  
•	   litter,	  relating	  specifically	  to	  plastic	  bags	  
	  
	  
Coverage	  
In	  all,	  the	  three	  pitches	  resulted	  in	  thirty-‐eight	  media	  placements:	  	  six	  in	  print;	  
eleven	  on	  the	  radio;	  and	  twenty-‐one	  online	  (this	  included	  radio	  station	  and	  
newspaper	  websites).	  
	  
What	  follows	  is	  a	  brief	  synopsis	  of	  each	  pitch	  strategy	  and	  the	  coverage	  results.	  	  
Attached	  are	  individual	  media	  reports	  for	  each	  pitch.	  
	  
Pesticides	  
Working	  with	  the	  media	  relations	  campaign	  project	  manager,	  O’Rorke	  strategized	  a	  
pitch	  on	  pyrethroid	  pesticides.	  	  Using	  materials	  developed	  for	  Our	  Water	  Our	  World,	  
O’Rorke	  wrote	  a	  release	  about	  pyrethroids	  emerging	  as	  a	  new	  force	  in	  the	  market	  
and	  detailed	  information	  about	  how	  one	  chemical	  will	  be	  banned	  only	  to	  have	  a	  new	  
one	  take	  its	  place.	  
	  
The	  pitch	  resulted	  in	  six	  placements.	  	  The	  Alameda	  Sun	  ran	  the	  story	  with	  the	  
headline,	  “Exercise	  Caution	  When	  Choosing	  Pesticides.”	  	  Another	  coverage	  highlight	  
included	  Geoff	  Brosseau’s	  interview	  on	  KMKY	  (Radio	  Disney),	  a	  station	  that	  has	  
good	  reach	  among	  women	  because	  mothers	  listen	  to	  the	  station	  with	  their	  children.	  
	  



	  
Car	  Washing	  
To	  promote	  using	  professional	  car	  washes	  or	  simply	  washing	  on	  grass	  or	  gravel	  
instead	  of	  paved	  surfaces,	  O’Rorke	  fcused	  on	  a	  public-‐affairs	  driven	  pitch	  with	  
prepared	  PSA	  copy	  as	  the	  cornerstone.	  	  
	  
This	  was	  very	  effective.	  	  PSAs	  aired	  on	  five	  stations,	  including	  the	  high	  profile	  KCBS	  
and	  KOIT.	  	  Additionally,	  translating	  the	  PSAs	  allowed	  O’Rorke	  to	  secure	  placement	  
with	  KIQI,	  a	  Spanish	  language	  station.	  	  Numerous	  stations	  included	  the	  PSA	  copy	  on	  
their	  websites	  and	  Sharon	  Gosselin	  was	  interviewed	  on	  the	  subject	  by	  KEAR.	  
	  
Overall,	  this	  pitch	  resulted	  in	  fourteen	  placements.	  
	  
Litter/Plastic	  Bags	  
Because	  litter	  is	  such	  a	  major	  issues	  facing	  stormwater	  programs,	  this	  was	  an	  
important	  topic	  to	  cover.	  	  Again	  working	  with	  the	  project	  manager	  and	  PIP	  
committee,	  O’Rorke	  developed	  a	  press	  release	  focusing	  on	  plastic	  bags	  as	  a	  major	  
source	  of	  littler	  and	  promoting	  reusable	  bags	  as	  a	  better	  choice.	  	  The	  release	  also	  
featured	  several	  tips	  to	  help	  peopled	  remember	  to	  use	  their	  reusables.	  
	  
For	  this	  pitch,	  O’Rorke	  used	  a	  two-‐pronged	  strategy.	  	  The	  first	  part	  consisted	  of	  
doing	  “DJ	  drops”	  at	  five	  key	  radio	  stations.	  	  A	  DJ	  drop	  is	  when	  a	  press	  release	  ad	  
leave	  behind	  is	  brought	  to	  a	  station’s	  morning	  show	  along	  with	  some	  food	  and	  
refreshments	  for	  the	  morning	  show	  crew.	  	  In	  this	  case,	  we	  brought	  food,	  the	  press	  
release	  and	  a	  few	  reusable	  chico-‐style	  bags	  to	  each	  station.	  	  The	  results	  were	  
fantastic:	  two	  of	  the	  five	  stations	  covered	  the	  story	  that	  day.	  	  A	  third	  included	  some	  
mention	  on	  air	  and	  requested	  copy	  to	  use	  online.	  
	  
Coverage	  highlights	  included	  a	  two-‐minute	  discussion	  of	  plastic	  bags	  by	  Sarah	  &	  
Vinnie	  of	  the	  immensely	  popular	  Radio	  Alice	  (KLLC)	  and	  a	  “Fog	  Files”	  segment	  on	  
KFOG.	  
	  
The	  second	  piece	  of	  the	  pitch	  consisted	  of	  sending	  the	  release	  out	  to	  other	  stations	  
not	  covered	  by	  the	  drops	  and	  also	  to	  print.	  	  For	  print,	  O’Rorke	  also	  include	  a	  
courtesy	  photo	  of	  a	  plastic	  bag	  on	  a	  storm	  drain.	  	  The	  second	  round	  of	  pitching	  
resulted	  in	  several	  print	  and	  online	  placements.	  	  At	  this	  writing,	  two	  additional	  
placements	  are	  still	  pending	  with	  Asian	  Week	  and	  Diablo	  magazine.	  
	  
Overall,	  at	  this	  time,	  the	  litter	  pitch	  resulted	  in	  eighteen	  placements.	  
	  
	  
	  
	  
	  
	  
	  



	  
	  
	  

Media Coverage: Pesticides 

Print	  

• Alameda	  Sun.	  “Exercise	  Caution	  When	  Choosing	  Pesticides.”	  4/29/2010.	  
• Danville	  Weekly.	  “Danville	  asks	  residents	  to	  think	  twice	  before	  buying	  pest	  

control	  products.”	  5/18/2010.	  
	  

Online	  

• Alameda	  Sun.	  “Exercise	  Caution	  When	  Choosing	  Pesticides.”	  4/29/2010.	  
• Danville	  Weekly.	  “Danville	  asks	  residents	  to	  think	  twice	  before	  buying	  pest	  

control	  products.”	  5/18/2010.	  
	  

Radio	  

• KEAR-‐AM.	  Interview	  w/	  Geoff	  Brosseau	  completed	  Monday	  5/10	  at	  8:15	  a.m.	  	  
The	  two	  five-‐minute	  segments	  aired	  Monday	  5/10	  at	  11:04	  a.m.	  and	  4:04	  
p.m.,	  and	  Tuesday	  5/11	  at	  11:04	  a.m.	  and	  4:04	  p.m.	  

• KMKY-‐AM	  (Radio	  Disney).	  Interview	  w/	  Geoff	  Brosseau	  completed	  
Wednesday	  5/19	  at	  11	  a.m.	  	  Scheduled	  to	  air	  first	  weekend	  in	  June.	  

	  
	  

Media	  Coverage	  –Car	  Washing	  

	  

Online-‐-‐PSAs	  

• KISS-‐FM	  (98.1)	  
• KMEL-‐FM	  (106.1)	  
• WILD	  94.9	  
• KKSF-‐FM	  (103.7)	  
• STAR	  101.3	  
• GREEN	  960	  
• 910	  KNEW	  
• KCBS-‐AM	  740	  –	  Online	  beginning	  7/10,	  one	  (1)	  week	  prior	  to	  radio	  air	  date	  



Radio—PSAs	  and	  interview	  

• KMKY-‐AM	  (1310)	  
• KIQI-‐AM	  (1010)	  
• KCBS-‐AM	  (740)	  –	  7/20-‐7/21;	  one	  (1)	  or	  two	  (2)	  times,	  Mon-‐Fri.	  	  
• KSQQ-‐FM	  96.1	  –	  Currently	  on	  air;	  7/1	  through	  next	  week	  	  	  
• KOIT-‐FM	  96.5	  –	  Running	  since	  6/25;	  will	  continue	  to	  air	  for	  one	  (1)	  

additional	  week	  from	  today	  7/2	  
• KEAR-‐AM	  –	  Interview	  w/	  Sharon	  Gosselin	  completed	  Thursday	  7/15	  at	  

10:00	  a.m.	  	  The	  three	  five-‐minute	  segments	  will	  air	  Monday	  7/19,	  Tuesday	  
7/20	  and	  Wednesday	  7/21	  

	  
	  

Media	  Coverage:	  Litter/Plastic	  Bags	  

	  

Online	  

• KISS-‐FM	  (98.1)	  
• KMEL-‐FM	  (106.1)	  
• WILD	  94.9	  
• KKSF-‐FM	  (103.7)	  
• STAR	  101.3	  
• GREEN	  960	  
• 910	  KNEW	  
• PleasantonWeekly.com.	  “Grab	  Bag.”	  Week	  of	  7/12/10.	  
• TriValleyViews.com.	  “Grab	  Bag.”	  Week	  of	  7/12/10.	  
• San	  Ramon	  Express.com.	  “Grab	  Bag.”	  Week	  of	  7/12/10.	  
• DanvilleExpress.com.	  “Grab	  Bag.”	  Week	  of	  7/12/10.	  

	  

Radio	  

• KLLC-‐FM	  (ALICE	  97.3)	  –	  DJ	  Drop;	  on-‐air	  mention	  
• KFOG-‐FM	  (105.3)	  –	  DJ	  Drop;	  on-‐air	  mention	  
• KMEL-‐FM	  (106.1)	  

	  

Print	  

• Lamorinda	  Weekly	  
• Orinda	  News	  (September)	  
• Rossmoor	  News	  
• Tri-‐City	  Voice	  



Pending	  

• AsianWeek	  
• Diablo	  Magazine	  

	  
	  
	  
	  
	  
	  
	  



DRAFT	  
	  
FOR	  IMMEDIATE	  RELEASE	   	   	   	   CONTACT:	  	  	   Geoff	  Brosseau	  	  
	   	   	   	   	   	   	   	   	   (650)	  365-‐8620	  
PRESS	  RELEASE	  
	  
	  
	  

SPRING INTO ACTION 
Bay Area Stormwater Agencies Ask Consumers to Exercise Caution  

When Choosing Pesticides 
 
 
April 20, 2010—Spring has sprung.  With Spring comes new life and new opportunities to 
make better decisions for your yard and garden and for the environment.   
 
With all the new growth, pests are not far behind.  As gardeners figure out how to keep pests 
from bugging them too much, the Bay Area Stormwater Management Agencies Association 
(BASMAA) is asking consumers to make careful choices when purchasing pest control 
products. 
 
After the highly publicized voluntary recalls of diazinon and chlorpyrifos (Dursban) as home 
and garden pesticides, consumers could easily think that most products on store shelves are 
safer.  But this is not the case.  In the wake of the recalls a new class of pesticides has come 
into prominence: pyrethroids. 
 
“We have a situation where some highly toxic chemicals were taken off the market only to 
be replaced by newer—and just as toxic—chemicals,” says James Scanlin, chair of 
BASMAA.  “It’s a vicious cycle that can leave consumers very confused and has a negative 
impact on the environment.” 
 
Pyrethroids are a class of pesticide designed to kill a wide variety of pests, such as lawn grubs 
and ants. But pyrethroids are also highly toxic to beneficial insects like ladybugs, 
earthworms, and lacewings, which help to keep problem pests in-check. Once beneficial 
bugs are eliminated, pests are free to multiply without the natural checks and balances that 
beneficial insects provide. According to a 2010 report prepared for the San Francisco 
Estuary Project, pyrethroid pesticides “remain the highest priority….because they have been 
linked to widespread toxicity in California surface waters.”  
 
“Pyrethroids came into wider use after bans on chlorpyrifos and diazinon took effect,” 
explains Mr. Scanlin “They are found in easily over 900 products.” Yard and garden 
pesticides are a particular problem when it comes to stormwater pollution. Once they wash 
off from rain and watering, pesticides flow into storm drains, polluting local creeks and the 
Bay, harming fish and other aquatic life. 
 
BASMAA, a consortium of stormwater programs in the San Francisco Bay region, wants to 
help residents make less-toxic choices while maintaining beautiful yards and gardens.  



 
BASMAA offers these tips when dealing with garden pests: 
 
• Try less-toxic methods before making a purchase.  Go to OurWaterOurWorld.org 

for tips and information.  Sometimes biological controls (like bringing beneficial 
bugs into your yard and garden) can do the trick without any chemicals.  

 
• Read labels. The word “pyrethroid” will not appear on a label, but look out for the 

following active ingredients:  permethrin, bifenthrin, cyfluthrin, cypermethrin, 
deltamethrin, lambdacyhalothrin, and tralomethrin.  A quick tip:  active ingredient 
names ending in “-thrin” are usually in the pyrethroid class.   The exception to this is 
pyrethrin which is produced naturally from the chrysanthemum flower – though can 
still be toxic to aquatic life.  To download a free pocket guide that gives examples of 
products without pyrethroids, go to OurWaterOurWorld.org  

 
• When shopping, seek out the least toxic products.  Look for shelf signs with the Our 

Water, Our World name and logo, which call out the best choices in each category.  
Participating stores include Orchard Supply Hardware, Sloat Garden Centers, Ace 
Hardware Stores, Home Depot, and many other local nurseries and garden centers. 
To find a store near you, go to OurWaterOurWorld.org.   

 
 
 
 
 
 



Final BASMAA Carwash PSA’s Spring 2010 
 
 

A:         Love washing your own car?  Keep doing it – but wash it on the lawn or on 
gravel or go to a car wash.  Here’s why: When you wash your own car in your driveway 
or street, you’re also washing off pollutants like copper from brake pads and other 
chemicals.  In many places, this runoff goes right to the storm drain untreated and from 
there it pollutes our waters. At the car wash, runoff water is collected and treated. 
 Check out baywise.org for more information. (:30) 
  
B:         Be green this summer.  Instead of washing your car on the driveway, wash it 
on a lawn or gravel.  Here’s why:  when you wash your car in your driveway or street, 
copper from brake pads and other chemicals wash off, too – right into the nearest 
storm drain and into the Bay – untreated.  For more pollution prevention tips, check out 
baywise.org. (:20) 
   
C:         Love washing your own car?  Keep doing it – but don’t do it in your paved 
driveway or street, where water runs off into the storm drain.  Try washing your car on 
a grassy area or gravel instead.  Why?  To limit runoff.  When you wash your car, 
you’re also washing off pollutants like copper from brake pads and other chemicals. 
 From there, they go right to the Bay.  See baywise.org for more information. (:30) 
 
D:         Be green!  Wash your car on a lawn or gravel.  Here’s why: when you wash 
your car in your driveway, copper from brake pads and other chemicals wash off, too – 
into the nearest storm drain and the Bay – untreated.  For more tips, check out 
baywise.org. (:10) 
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PAPER	  OR	  PLASTIC?	  	  NO	  THANKS,	  	  I’VE	  GOT	  MY	  OWN	  
Bay	  Area	  Stormwater	  Management	  Agencies	  in	  reusable	  bag	  push	  to	  reduce	  water	  
pollution	  
	  
	  
June	  XX,	  2010—With	  a	  plastic	  bag	  ban	  in	  the	  offing	  for	  California	  this	  year,	  the	  Bay	  
Area	  Stormwater	  Management	  Agencies	  Association	  (BASMAA),	  wants	  residents	  to	  
start	  taking	  action	  now	  to	  break	  the	  plastic	  bag	  habit.	  
	  
“Noting	  ‘bring	  bag’	  at	  the	  top	  of	  your	  shopping	  list	  is	  an	  easy	  addition,”	  said	  James	  
Scanlin	  of	  BASMAA,	  a	  consortium	  of	  municipal	  stormwater	  pollution	  prevention	  
programs	  from	  around	  the	  region.	  “By	  the	  end	  of	  2010,	  California	  may	  have	  a	  plastic	  
bag	  ban	  in	  place,	  so	  we	  are	  prepping	  residents	  to	  start	  using	  reusable	  bags	  now.”	  
	  
By	  now,	  seeing	  a	  plastic	  bag	  perched	  on	  a	  tree	  branch	  or	  hugging	  the	  pavement	  near	  
a	  storm	  drain	  is	  a	  normal	  sight.	  	  Often	  these	  bags	  find	  their	  way	  into	  storm	  drains,	  
local	  waterways,	  and	  eventually	  the	  ocean.	  Plastic	  debris	  like	  this	  represents	  nearly	  
90	  percent	  of	  floating	  marine	  debris,	  according	  to	  the	  California	  Coastal	  
Commission.	  	  
	  
“Plastic	  bags	  are	  a	  huge	  environmental	  issue,”	  says	  Scanlin	  of	  BASMAA.	  	  “Plastic	  
never	  breaks	  down.	  It’s	  little	  bits	  of	  litter,	  including	  plastics,	  that	  have	  added	  up	  to	  
the	  immense	  island	  of	  garbage	  floating	  in	  the	  Pacific.”	  According	  to	  the	  Earth	  
Resource	  Foundation,	  over	  100,000	  marine	  animals	  die	  from	  plastic	  entanglement	  
each	  year	  because	  they	  mistake	  plastic	  bags	  for	  food.	  
	  
An	  analysis	  by	  the	  California	  State	  Assembly	  shows	  that	  Californians	  use	  19	  million	  
plastic	  bags	  per	  year.	  	  From	  their	  very	  production	  (which	  entails	  use	  of	  petroleum),	  
to	  the	  litter	  they	  create,	  to	  the	  havoc	  they	  have	  wreaked	  on	  the	  world’s	  oceans,	  
plastic	  bags	  are	  a	  major	  environmental	  issue.	  
	  
BASMAA	  is	  asking	  Bay	  Area	  residents	  to	  make	  a	  renewed	  push	  toward	  using	  
reusable	  bags.	  	  There	  are	  incentives	  for	  consumers,	  too:	  While	  many	  supermarkets	  
have	  long	  offered	  five-‐cent	  bag	  credits,	  big	  box	  retailers	  like	  Target	  are	  now	  doing	  
the	  same.	  
	  
BASMAA	  offers	  these	  tips	  to	  residents	  to	  ensure	  they	  have	  reusables	  at	  the	  ready:	  
	  
	  
•	   Keep	  a	  rolled	  up	  or	  Chico-‐style	  bag	  in	  your	  purse	  to	  have	  handy	  for	  	  
	   	  quick	  shopping	  trips.	  
	  



•	   Leave	  reusable	  bags	  by	  the	  front	  door	  near	  keys,	  cell	  phones	  and	  other	  must-‐
have	  items.	  

	  
•	   Place	  some	  in	  the	  trunk	  or	  on	  the	  front	  passenger	  seat	  of	  your	  car	  so	  they’re	  

easily	  available	  when	  running	  errands.	  
	  
•	   Just	  say	  no!	  	  If	  buying	  a	  small	  item,	  just	  refuse	  a	  plastic	  bag	  from	  the	  store	  

clerk.	  
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Ace has some suggestions for Helpful Earth Choices
I f you stop by the Helpful Earth Choices area "We are continuing on our mission of provid-

I in tt e exhibit hall, you are likely to encounter ing the products and services that add value to the

I Ace retailers who are passionate about envi- community and are gentle on the Earthi' she said.

ronmentally friendly products. "If your demographic is keen on green, these

Among those retailers on Friday was Kathy . products and services help retailers support

Stephenson from Maple Leaf Ace Hardware their communities, protect their environment,

(store no. 1130) in Seattle, who spent consider- and prove to be good for business."

able time combing through the product5 Besides the S0-percent-offdeals that

in the 50-percent-offdeal section. a,jsi****$s*u**- 
include products such as recycled

"This is my favorite boothl' 
---'*;rn'**'*ru,* 

dishware' eco-blowers and

she said. 'Ace has done

asreatjob orproviding @-.re continuins ofu ffii}[::'.H]]
greatproducts.There's ] our mission of provid- R, 

numberofothercom-

a terrific selectiont' d ing the products and q f-":y:'"-',".:,^.dB
Stephenson, who W Servi.es that add Value $ '' P 

_
hasbeeninthebusi-  f f i  : - ' . . ' - - - -  - - - - . :  - : - -  $ area.Thesecompa-

;"rr#.,t.,";;'* b 
to the communityand. j niesir'.lrrdeMercury

nineyearsold,said '''s* are gentle on the Earth' TechnologiesofMin-

her store now carries @,rracev Gidich-Zupke !:. L 
nesota, Thermostat

30 oercent of its cleaners and -E&tse:iror.o*,o.-._-, TRC, from Arlington,

lawn and garden products. She Va', recycles mercury used

said she wants to keep increas- in older residential thermo-

ing that percentage and Ace is making it easier. stats. Those devices, which are found in most

Stephenson previously purchased eco- homes that are 10 years or older, can contain

friendly products outside of Ace. She noted, dangerous levels of mercury, said Mark Tib-

however, that Ace has recently stepped up its betts, executive director of TRC. He said those

commitment to green products, which has thermostats have 3 grams of mercury in them'

brought her purchases back to Ace. Simply tossing the unwanted thermostats in

Tracey Gidich-Zupke, Ace brand manager, -the trash is bad for the environment. Besides

is happy to hear that Ace retailers are taking education, his company provides Ace retailers

notice. with plastic containers and prepaid mailing

environmentally con-

scious products in about

brand manan"@ 
"*'"'f,*Tu|',lt' 

*o

Many retailers are noticing that Ace has done well to increase the scope of what is offered at the Helpful Earth

Choices area and that has brought them back to Ace.

slips so they can collect old thermostats and

turn them in for recycling.

'!By working with Ace retailers, we make it

easy for them to be a good community partner

by collecting and turning these thermostats in

for recyclingi' Tibbetts said.

And that is the point of Helpful Earth

Choices, said Ace's Gidich-Zupke.
"We ofer the 5O-percent-off section to pro-

vide the one-stop shop for all things green and

less impactful on the environmentl' she said.

"Itb good for the environment, good for the

community and good for businessi'
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Here at Excel, we take pride in provid ng you w th the most "Environmentally Friendly"
products. W th the help oi Ann e Joseph from Our Water Our Wor d, we have identified

oroducts that have less imDact on our environment.

In th s catalog such products are highlghted in green.

WORRY FRDE GARDEN INSECT CONIROL
Us ..n|G's oq! irlaricib tu. ttc drysda@ no@. Als li$ c@1. oil 1o $trc.r. iteli d lti.n .ggs.
Kilk 3U eE3l3 oI inwl' o ro..r, llds!, nui6 & v.sdlblcs ind h(N phtu,
Cotddw Pyrah.i$ .0!%, Code Oll lta

Ia6* DAL ONI |lOR SAC Snt
f 5 9 2 l i X X X X 2 1 O L

-vg,

8 0-70624n0019.6t00500027

D sclarmer: No endorsement of specif c brand narne products is rntended, nor is cri t ic sm implied of

srrn lar products not ment oned Nol a I terns that are env ronmenta ly lriendly that Excel Garden
Products stocks may have been dent f ed belore prift ng.



What to do ln Northem Galllornla

September

Gct inspired and shoP
L€am rbout sustainabL€ gardening Attend

the LateShowGafdens n Sonoma{seP
i8.�20; tickets frcn l2a) th.lateshawlardens
org or ar5t2r rssol, a n ew event iocusing

on Landscape rdeas that address drought,
globatwarmLng, and susta nab lity.

5ee r8 professionalty designed display
gardens; go to Lectures by weu_known

a! thors,  photographers,  a id hor t  cu l tur
is ts ;and buyatand top of  Lhe- tne p lants

lncludrng organic, drought tolerart, and

rare choices from we tt-known nu rseries

Plant now
Plantgat l i< lnrn i td wnlef  areas,s iat
bulb sets tate thrs month or nexifor a

hatuest n eafty summer.In areasthat
regularly get f rosi on consecuiive nrghts,
plant themfoufweeks beforethe tast lrost

date.p lacecloves6lnch€sapart ,pointed
ends rp,wi th lopsr  inch deep (n coldest

zones, plant up Lo 4 inchesdeepl. Buysoft
neckvaneliesfor bra dlngafter haruest, or
hardnecks fortheir extra cotd hard ness

Start cool-season Ere€ns 54trsei climate

zonesT-9,14 r7:selo! i i ransptantsol
brocco|, cabbage, and cauliftower sow

seeds of bok cho, chard, rnustard greens,

peas, and spinach. Forvivid colors and
stnking leaf shapes and textures, trythese
new seed select onsfrom Botanicallntel
ests (botanicaLntercsts cam at 72a/88a 72e)
Asran Salad Mix rnesctun, Bordeau!'
sprnach, 'Five Cotor Sltve rbeet' chard,

and 'Ru by Streaks' rn u stard gree ns.

Tend your plot
Carc for or remove lawns Dee P water
grass to keep iigreen d!r ngthis often
very hot monthj rake olt ihaich and
aerate so t. Or reptace your lawn this fatt

with shrLrbs and groundcovers that need

trtttewater Check out a range ofoptions
for tawn tree lardscapesor page46.

Harvest tomatoes Let !omatoes rrpen on
the planito their deepest.otor lor rnaxi
mum sweelness, ilren store them at room

tempeature If n ghi frost ls tore.ast,
throw a sheet over lhe plant This monlh

or next, plck the laslffu ts and riPen them
indoors n aclosed paper bag

Outsmart p€sts
Manege ants Anls slrearn lng u p the tru nk

ofa brsh of t ree probablyare protechng

scaleoraph ds frorn predators. Stopthem
with TreeTangtefoot Inse.t Sarrier (a

stLck, chem .al free substan.e that tlaps
crawling nse.tsJ appted to a cottar of duct
tapearo!ndthetrLrnk Oiheruise, leave
ants atone slr.e they aeraLe the soil and
clean upgarden debr s ,  adv sesAnnie

loseph, an ed!.atorwith O!rWater Our
wotld (ourwdteo[world.aq), a ptog an

devoLed to pes! managernent strategies
that protect wateruays. -H^z4wtsrE

wHAT's YouR zoNE?

Ch..t dt dE nud l|/b''dir c.tnR tot.ia a Dltt F,t d
(-N.r^rrt'dfrii,it lot roE.boot.|||ni.'q*

I'.-t
: v.[.r(r-t)

& r o

I r..-,o(t )
l -.o.,ot-ttl

Plant a late-sumner
bloomer
Grow 'Fren2y'gaillatdia fora bold
splash of@loriust ai otne. blooms
begintofade. The ftow€is tlured
petaLs radiat€ .ed fiom th€ centetand
e.d in blasts ofyetlow lor a ruffled
look. Thh (ompact perennial reaches
ltl, to 2 f€ettalland wide. Plant it in
a sunny spot with weti-d rained soil.
B!y locallt of orderfrom Bluestone
Perenniats (bi4ertotrepere'niqk.con
ot 8oo/8s2-s24) ot High Cou.try
cadens lhighcountrtgddens .on ol
8ool92j-9387)- -ioi^{M $uEr

GB
Highlight



BUGS IN THE BALANCE
STORY AN D ILI,USTRATIO BY HELEN KMYENHOFI

n a beauriful springd shordy rli€.we moved into our
netr  hou' r , I  not iced thrr  rhe ro.ehud'on 'hr  bu\h In
the front,vard were literally cove.ed in r€d aphids.I

necessao; $€R nscr had roublc .tlri.ting hdybu$

and keepingthem hangi.gdround, h p.rt btclus€ofthe

previous ownerls cight )'cdr .ottmir'nent !o grrdening

vithout ch€m i.als.

we re l€arn€d that thc $ iy to encou.rge the pr€se.cc

of tr large va.i€n of blgs is to have food *ailable tor

then lcar romd. Many carnivorous insecrs need n€ctarto

complete rh€ir diets, md sincc thcy hrve mallorouth parts,
they need dower rhar allord easy acccss. Onc groupofplanrs

that docs this are the umbellif€.s, shich hayc flo{'er clusters
rhar look r bit like umbrelhs, m*ingthc nanc cesl !o renember
Common vegetable umbellifers includc carrots. prrslel, rnd
cilantro. (Let a fe* ofthesc nowd to s.e the u,nbrella shape.)
Ornanental choicer include yanow and alysum, which re easy
ro ruck into open nook{ and.rannics in you. veggie beds. hs
impo.rant ro have some aphids o.othcr prev insecrsa scll, so
therc '  ncver  r  deuth of l rore,n r ; r  ,he p(dr to ln\ r r t \

One bonus to grosing umbellifirs is tha! b.es like
rhcm. 8ee.  r re r  mu.r  for  p" l |nr rng lour  <ucurbi t . rop.
(cucumbea, squuh, melo.s, dc.) s wcll u rnany fruit
rnd nut rrees. Leave parts ofyour garden i bit Nild and
untidyso there de pla.d tbr frogs andother smallcrirter

to hide and bugs to ovcruint r Raccoons can
be a nuisance bur they also lovc to ert those
imporled Frelch snails that in rurn lov. ou!
newly planted seedlings- \fto *il gct to
whar firt ? It's rhe consut push pull ofprey'
predator rh* keeps the garden hcalth,r

lD our cukure wc rend ro ovcBimplifr
Md label rhings good dd badl but in the

gi.den, s in life, I try ro learn whcther things
are moving roward balance. As cnte.prising

hmms, sr work so h-d "t naling our urban
gardcns look ridy o. natural, according

ro our prefere"co, crceting arrificial
ecosvstems that $c judge no$lv by lhen
appearance.Ifwe cm stcp back from our
preconcepdons and idcas md jus be in
our gardens, manvthings arc revealed.

Spend tin€ be.oming more
intimare with your garden colmunitl
to lerrn how you cm develop hcalhy
rel.lionships and be a positive ncmb.L
Fced you plma *ll but not too
well: overfed plmb dev€lop los of
soft, nev green growth thatt sweet
and easY ro chewod. Lik (6e,mt€r

well but not roo much or too ohen.

nowe.s." It wsa bus) time in rhe Quss,v so Ididntgd around
to ir Then onr ahenroon a I w$ v)tl,nB h) Lhe ror.. I noti.cJ

thoughr!o myselt"I hNerogetout the inse.ticidJsoap md

blut those Iitrle buggers oll there or theywill ruin thc first

somc flYing be.d.s hoppi,rg
eromd on thc new growth.
Stopping for a closcr look, I found
a beit ofotdge-belied beedes
fiasringon lhc aphids. Treycleaned
the bush in . fe$ daysdd disappeaied.

This incidenrws rhe stt.r
of a whole new perspective
lbr me on bugs. Now I look
ar the aphids od instcad of
rcgeding rhcm $ d.linquenrs
vddalizing our gardcns I .sk,
'Who wil folow ?" I've come
to rcgdd bugs as u imponanr
part of the garden comunity
that I m pu ofx well.

\Yhcn I pick up .ny nurse.y
dade naga,inc, cvcn an organicieaning
one, I see ads h-on companics pronoting
insecti.id€s in whi.h insects arc caregorized as
'bad bugs md iood bugJ I also s.e options to.
purchasing benelicial ins.cts from companies that
dig hib.rn.ting ladybugs out of rheir nests in the
siena ud send rhen all acros rhe country to'brate
bad bugs in ou gdens. lle view fron my ovn garden
indicates drat $is kind ofbug-runing mighr not be

WHYAVOID PESTICIDES AND
HERBICIDES?
In March, Ami.Jo*pt! . consultur *o*ings,ith drc
Alrcde Comtyvi& Clcu Vlrcr Prqlffn, glw ln
s ightsingt lkar Bak ley Horticulrurd Nurscry on
rh. 'ubi.<t of b.d.6ci.l is.crs. She spokc .bout why
rcduclog ulc ofp6ticid€s dd hcrbicirlc in out gtdars
i. inponait to th. Bo.l of.onrrc[ing lqic runoffin@
our *ncmF Dd point.d us towad rnany resourccs
thn c milablc to drc honc gdd.nd intcr$cd in
moving in tlr chdic.l-f!6c dnccdon. To lcan rlorq go
to Ourv.cc.Ouivodd"orc.
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'Feedthe soil" is a usefulmann tronr
drc orgrnlc rirmcrs: Work on amcddiig

voursoilto creatc good dranuge and a.tive
blcr.ria trnd inycrtcbrite I'fe. MnLh .nd
compost added coDsistently will .nsure
thrt your soil has ample moistnrc and
nutricnts. Be still, donl stress, dont lorce.
and sce wh* r'our g*dcr hrs to reveal.

Thb morning as I $.s thawing out in
the sun, .onlemplating d) rose bushes, a
llockofbushtirs loded in thcn andpoked
an,und loohng for insccts on the di.k rcd
ner gtowth. Orr thc ..r and I stood
translixed untllthe,vllcw on ro the abutilon
(ltowcing mrph) th* aluys ho a flr
rphids and also prorides good cover fbt
the tin) birds. Soon,wh€n thc buds ryPer
on the roses, I hope the v,ldier bccdes will

come lbr their annual vnt :nd thctc will be
a fea* ofred aphids laidout for thcm. Alll
hive to do is cnjov rhe ev€nt. Thc yQ. in the

FURTHER RIADING

L Pt/'Bit ofu G'nl?, Ecolop
by E.ic G.krell, Tinber Pre$,2001

Herc you'll ger u in deptl look at d,e Lives
of ins.crs in the gardcn at a level youvc
probably not gonc to before. It n an in-

porrdt n.w perspe.riv. that may help yor
move away from making those life-md
deaildc.nions about who gcts ro continu€
to cohabitate with you.

Grisel 6rst examines thc somewhrt
secret lives ofinsccts. He follows ths wid,

concps of the ecology ofgardeninS, ex

plaining.ic tunction ofinsecrs in the gar
den u well as the interactions of insects
with each otJrcr and with rhe plms and

othtr rnrnals. 
'Ihc 

la* prrt of the book
corcrs thc gardener's pcrspc.tire and oft.rs

tips firr in.reNiDg divcrsity id lhe grrd.n,
sho\i.g the iDcrediblL difc.ence rhat can
resulr lion (hot efi;rts.In the chtrpter{n
titlcd "11)e Reilistic Grrdcne.i'th€ author
savr "ln orr grrdens, r't hrvc an ov€rbcar
ingdesnc fororde., m ovcrwhelningobses
s;on *th pcrfcction, rnd an ovcruimPlilic.l
conc€pt of biologicd tucts. laLcn together,
lhis combination cD stof natuftlNtic Pro-
cessesdead in thcir tracks." lhat stoppedzr

I am al* avs looking at wrys to become a
'better gardcncri ro have a lush veggie gar
den rhat spills ovcr rvith a hawcst rhai looks
b.auritul md isni so irsect dalbrged as io

bc unapperizi.g- Tis book hr hcLpcd me
r.lax {rd snrt to djoy the p
to scc lhar in nr,v qucs! to be healthicr antt
gros ml o{n lood I c$ re.onncc! siih

the naorJ *orld in my ovn \hell plot oa

land here in Oalland.I hope my garden cin
somedry be an oasn where €v€rvonc $ith

any numbe. ofl"gs can prosp€r Taking the
tinc tolearn about thc mukitudcs that live
hrc, to obsene thrm and befr;end thcm.
both good od bad, moves mI lilc in t
healthier di rection. $

H.ta Kryenhaf " I-au"ff aIK^v4bof
Gnuerl a local terttJid orsanit plaat

hunery. Ya' un fad out norc at
ksnnhofs/ouoltun She I atsa a,
ill"ttatol, @akrtulain, d6ig,e/, ard
pho'ogapht rou .zn sce he/ tuo/k zl
bclnktayabofan ofitk aut th. B./k.lel
Hd idbrral Nursery uebrite ahere mzr!
of h./ photosrd?h a illustrztions are

feat unI b etlelc y h tt. con
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PTOUN
BODY & FENDER

Smoothing out life's little wrinkles,
one cor ot o time.

INSECTARY PLANTS

]]re 6owos on these rnd nany orher Plmts
have necar od pollen dnt are .cce$iblc to

b.neficirlin$c6

AtblbaYareow

4x*hun gnteoler Dil

A h t h t i t u. ftfo li'n Ched il

Attd Lste.

Baccba;s piluktu Coyote BNsh

Czbdulz Czlerdlla

C ezna t h u Califo. ni^ Lila.

C h ry t an t h n un Chr.v snt\cmum

C or i ad/ rtu 3 t h! un Cilnrrc

Casrur Cosmos

Esgn FLabu.

En ogo hun Nlttu. Bkkv hc.t

Fr.h r h a lz id.d lafom t a California PopPy

Helidntha stoflNe.

H e t {Melc' d,b at'fo I ia ToY o

Lala P h tlgla' tu 
"r idv'f iqs

Lobuldtu nantinz Sw.ct Ny$n

Minalw Mo*.'l Fl@er

Nmoptild n ,zk'ii B^by Bln Ey.s

Pruha ilicifolia F{olly'Le vedcheny

Rtnannu ofuiaalis P.wnq

Rl/betbuRdb<&it

S zn b uc w w xian a Elderb<nY

S.zr,,ra Pincushion Flow.r

Ztnria Zinnia

Ihk list i' cou et! afon lvat4 Our Wo,ltl
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